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DISCourse
with Bill Polonsky

Wines By Design 
Distinctive style  
and elegance.
Celebrating 
extraordinary wines 
from around  
the globe

4230-4th Ave Whitehorse Yukon
Across from McDonalds
Phone:  633-3536  Fax: 633-3546

 

Y U K O N  Y A M A H A  
New Name New Ownership

120B Industrial Road Whitehorse
Toll free 1-800-661-0403   (867) 668-2101    

info@yukonyamaha.com
NEW HOURS: 8:30-5:30 Mon-Fri , Sat 10-4

New PITSTER Line-Up Has Arrived

125cc engine 
in a 

50cc Body!

Kick It Up with a New Pitster Pro

Summer Programs
Guided Tours of Pioneer Cemetery

Sadie Stringer historical talks of life in the north
Please call for times

Daily Programs
Explore Herschel Island, an interactive program
The Bishop Who Ate His Boots audio program

Various audio-visual programs

Summer programs sponsored by
City of Whitehorse 

Open Mid May to August 31 Daily 10am -6pm

This quaint Anglican cathedral 
is one of the oldest buildings 
in Whitehorse. Exhibits and 
displays tell the fascinating story 
of the early Yukon missionaries 
and features First Nations and 
Inuvialuit cultural material.

Corner of 3rd Ave & Elliott St, 
Whitehorse
668-2555

G&P Steakhouse & Pizza
“A Taste of the Gold Rush!”

Open 7 days a week 4-10pm
668-4708

www.gandpsteakhouseandpizza.com
Owned and operated by Babette & Warren

World’s Best 

Smoked BBQ Ribs 

& Chicken

CAPITAL HOTEL
July 21 867 and Rob Hunter

July 22 St Eminent 
Brandon and guests

July 23 DJ Jam with Dustin
July 24 London Boy

July 25 Carlos and Friends
July 26 Nemo

July 27-29  867 and Rob Hunter
 

DISCOVERY BAR
July 27, 28, & 29

The Roger Marin Band
Friday Night - Live Entertainment

Saturday and Wednesday  Karaoke
Happy Hour  

Monday to Friday 4:30-6:30

 ROADHOUSE
Whitehorse’s Sports Bar

Six Flat Screen TV’s, Pool 
Table, Fooseball Table, 

Intenet, Full Kitchen and
Smokin Hot Deck

Happy Hour  
Monday to Friday 4:30-6:30

98 HOTEL
We’ve got character

We’ve got the oldest liquor 
license in Canada

We’ve got off-sales
We’ve got friendly 
staff to serve you.

 GOLD RUSH INN
All sports all the time
10 TV’s, 7 Big Screen

Happy Hour  
Monday - Friday 4:30-6:30

Free Appies Fridays
Bucket of Beer Saturdays

 Next DEADLINE 
July 24 for August 4 issue 

What’s Up,
     TONIGHT!

S

If Picasso Were a DJ
I’ve reviewed all kinds of music 

in my day. Critiquing a DJ mix 
is something new to me.
My criterion for any music 

begins with “listenability”  
and moves to creativity and  
execution.

The whole CD is one track 
clocking in at 76 minutes. This 
suggests a full set of music and 
lots to listen to at one sitting. I 
was determined to listen to the 
whole mix at one sitting.

With my trusty headphones, I 
listened to this CD with reckless 
abandon. I thought, “OK DJKJ, 
Blow my mind.”

I divert here to tell you that 
I have spent a good part of my 
adult life listening to recon-
structed material and I believe 
manipulation of sound, though 
revered in certain circles, is an 
unheralded innovation in mass  
communications.

At its best, collage manipu-
lation of sound is inspired and 
detailed lunacy, proving again 
and again that adding random ele-
ments together with a deft ear 
can create a sum larger than its 
parts.

But, you may well ask, can you 
dance to it?

You can surely dance to it. The 
beat is omnipresent and the end-
less remix was at once hypnotic 
and seemingly a soundtrack to 
whatever I was doing.

I found walking outside difficult.
There is an unending supply 

of audio pyrotechnics to assault, 
assuage and otherwise tweak the 
senses. The use of the crawling 
synth lines to complement the 
melody of much of this CD is well 
placed and used to good effect 
without being overpowering.

The laser sharp She Sells Sanc-
tuary and Nancy Sinatra’s Bang 
Bang are my kind of remixes and 
one that should not be attempted 
without some skill.

This is Picasso audio at its 
best.

Conventional artwork uses the 
elements of line and shade along 
with perspective and colour to 
combine and create the image; 
the audio manipulator can add the 
depth of production and the fourth 
dimension of time to shuffle per-
spectives. By recognizing dispa-
rate parts the whole is revealed.

The splashes of echo to rein-
force a specific lyric and the syn-
chronized panning of elements to 
act as a kind of mental floss to jar 
you loose from the beat just in time 
to engage you in another rhythm.

The beat slowly morphs over 
the entire set never really slowing. 
Splashes of sound within a relent-
less thrum of beatitude, a joyous 
DJ working his tools, committing 
this effort to CD: a snapshot of 
dance music moving forward in an 
innovation of influence.

DJKJ plays regularly at the Cap-

ital Hotel. Drop in and see him at 
his best, spinning live to a crowd.

Triple J’s Music provided this 
CD for review.

If you have a release you would like 
reviewed in this paper, email me at  
strangethingsdone@hotmail.com.

We have done a lot of read-
ing in the past weeks 
about new studies around 

beer and health, particularly 
about a little item called xantho-
humol.

This little chemical is found to 
occur in hops, a key ingredient in 
beer, and shows promise in pre-
venting prostate cancer and pros-
tate enlargement, according to a 
new study by Oregon State Univer-
sity researchers.

The research, published in a 
recent issue of Cancer Letters, 
shows that xanthohumol inhibits 
NF-kappaB protein in cells along 
the surface of the prostate gland. 
The protein acts like a signal 
switch that turns on a variety of 
animal and human malignancies, 
including prostate cancer.

Apparently, xanthohumol 
belongs to a group of plant com-
pounds called flavonoids, which 
can also trigger programmed cell 
death, which plays a role in cancer 
prevention as uncontrolled cell 
reproduction is a cause of cancer.

But don’t rush out to stock the 
refrigerator. Xanthohumol is pres-
ent in such small amounts that a 
person would have to drink more 
than 17 beers to consume the 
same amount found effective in 
the study.

Scientists in Germany have 
developed a beer that contains 
10 times the amount of xan-
thohumol as traditional brews. 
The drink is being marketed (in 
Germany) as a healthy beer, but 
research is still under way to 
determine if the liquid has any 
impact against cancer. The beer 
is being microbrewed and is not 
available outside Germany, but 
the Oregon researcher has appar-
ently managed to taste a sample, 

noting, “It tastes good. It has a 
bit of a fresh taste.”

We are not allowed, in Canada, 
to advertise health benefits of 
beer. However, we can encourage 
you to do your own research. The 
more reading we do, the more our 
eyebrows raise. A good place to 
start is the website for the Brew-
ers of Canada.

Or Google it and see what you 
find. If you find yourself dealing 
with a bit of insomnia, just type in 
“xanthohumol”.

This column is courtesy of the 
Yukon Brewing Company, an 
organization that throws its 

head back and screams to the 
heavens, “If preventing cancer 

by drinking beer is wrong, I 
don’t want to be right.”

Take 17 Beers and Call Me in the Morning

Our CD reviewer has never considered a DJ mix before. So 
he challenged DJKJ to blow his mind ... and he did.


